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ABSTRACT

Nowadays, researchers consider that social context and entrepreneur behavior play a vital
role in the development of a society. Physical capital and human capital alone are inadequate
to predict and end the entrepreneurial issues, hence, it is indispensible to study social capital
and psychological capital to find the antecedents of entrepreneurship. Entrepreneurship is
thought to be very crucial for the rural development which can address economic woes by
tackling the problems of rural emptiness. Thus, this study aimed at finding a relationship
between social capital, psychological capital and entrepreneurial intention of university
students of rural areas (GB). For this, data were randomly collected from the students
studying all over the country, structural equation modeling was used to find the relationship
and bootstrapping and regression were used to find the mediating role of psychological
capital. For the analysis and estimation of data, SPSS 26 and Amos 26 were used. Findings of
the study reveal that there is a significant relationship between social capital and
entrepreneurial intention and psychological capital mediates the relationship between social

capital and entrepreneurial intention.

Keywords:  Social capital, psychological capital, entrepreneurial intentions
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CHAPTER 1

INTRODUCTION

Both developed and developing nations regard entrepreneurship as an important
element of their economies, and governments of the impoverished countries consider
entrepreneurship a principal tool to encourage economic enhancement and tackle grim
economic and social hurdles (Ozaralli & Rivenburgh, 2016). Entrepreneurship is included
among the driving aspects which stimulate the socio economic development (Coulibaly et al.,
2018). Entrepreneurship succeeded in drawing attention as pivotal contributor to economic
development because entrepreneurship, alongside creating employment, boosts up spending,
assists in transfer of knowledge and introduces innovation in the market (Meyer & de Jongh,
2018).These days, overall organizational competitiveness is well depicted by the
entrepreneurship capabilities therefore, part played by entrepreneurs is indispensable in the
organizational growth (Robles & Zarraga-Rodriguez, 2015). Similarly, influence of
entrepreneurship on the enhancement of economic growth was highlighted by various
researchers (Doran et al., 2018; Urbano et al., 2019) and other researchers were of the view
that the role of entrepreneurship is of paramount significance in organizational culture, which

in turn assures the organizational success (Rohani & Amani, 2016).

Innovative entrepreneurship is essential for the growth of markets and businesses as it
provides new employment opportunities and provides a conducive environment for dynamic
market structure. Hence, entrepreneurship as an academic discipline tries to find out ways to
convert opportunities into reality by knowing the fact that, who actually harness, generate and
exploit goods and services (Venkataraman, 2019). Entrepreneurship is an important and

increasing phenomenon worldwide. Entrepreneurial activity plays its part in reducing



unemployment through job creation as well as it helps a country to develop a sustainable and
competitive economic activity. Entrepreneurial activity can be enhanced at individual,
societal and country level and educational institutions are important as they play an
indispensible part in encouraging entrepreneurship through entrepreneurial education,
vocational trainings and innovativeness. Universities are considered as flag bearers of
innovative ideas and transmission of knowledge which ultimately helps in bringing latest and
innovative thinking into the society. By emboldening development of entrepreneurs,
reduction of unemployment can be achieved. Universities can be deemed as important
players for those young people who seek new opportunities and enter labor market.
Entrepreneurial activity is seen as a continuous process that develops with the passage of
time. There is also a debate over the gender’s role in this process, as it is yet to be determined
that which gender ( male or female) makes a successful entrepreneur because in the literature
entrepreneurship is depicted as a field which is dominated by male and female are to large
extent underrepresented in this field of entrepreneurship (Markussen & Rged, 2017). Hence
from the previous literature it is evident that women are underrepresented in this field as well
and in third world countries, Pakistan in particular, it is vital to give representation to women
in entrepreneurship so that they impart in the economic process through new ventures and
businesses. Unless we make the field of entrepreneurship gender neutral profession and free
from static profiles of individual, we cannot compete with the developed nations. So,
entrepreneurship is one of the great predictors and keys for economic development which

fixes the issues of unemployment and poverty.

Entrepreneurial intentions have garnered extensive focus after the introduction of
theory of planned behavior. The theory of planned behavior describes that intentions are
determined and influenced by perceived behavior control, subjective norms and attitudes

which in turn lead to action (Ajzen, 1991). Perceived behavior control and self-efficacy are



similar words and perceived behavior control positively affects the entrepreneurial intentions
(Malebana, 2016). It is obvious from the above arguments that there are psychological factors
which determine the entrepreneurial intentions of individual. In particular, entrepreneurial
intentions of individuals can be determined by the psychological capital in the rural settings.
To embolden the people to become entrepreneurs, it is imperative for academics and
practitioners to get acquainted with the factors that form intentions of potential entrepreneurs

and elements which trigger entrepreneurship (Esfandiar et al., 2019).

Nonetheless the fact that Psychological capital is a novel concept in developing
countries, scholars have explored the linkages between job performance and psychological
capital under the mediating effect of work attitude (Kappagoda et al., 2014), part played by
psychological capital in the organizational behavior and academic adjustment (Liran &
Miller, 2019), examining the factors which alter the entrepreneurial intentions of university
students in Pakistan, drawing particular heed towards perceived social norms and social
behavior (Azhar et al., 2010) and integrated social capital and entrepreneurial intentions using
model of theory of planned behavior (Buttar, 2015). Meanwhile researchers have studied by
inculcating limited components of cognitive factors in their studies. Sequeira et al. (2007)
explore that if social networks are coupled with the self-efficacy, the chances of
entrepreneurial intentions of starting a start-up enhance. Authors highlighted role of self-
efficacy which is one component of psychological. Raoof et al. (2019) also incorporated the
mediating role of self-efficacy and argued that social capital of the university students affects
their entrepreneurial intentions via the mediating role of self-efficacy. Keeping in view the
above scientific work, it is clear that not all the components of psychological capital are
inculcated in the studies. Hence, the synergy of four principal facets of psychological capital,
i.e., hope, resilience, confidence (self-efficacy) and optimism, and social capital and

entrepreneurial intentions among students of rural areas is under researched. To put it simple,



research on the sociocognitive factors which shape the entrepreneurial intentions of students

of rural areas is required.

1.1 Background of the Study

The phenomenon of entrepreneurship has garnered much focus both in developed as
well as developing nations. Unemployment, youth unemployment in particular, is a very
serious issue that countries all over the world face and remained a principal concern for third
world countries and Pakistan. International youth unemployment rate was noted 13.6% of the
youth labor force in 2019 and the rate of unemployment of youth of Pakistan keeps on rising
and reached 10.4% in 2017-18 (Siddiga, 2021). This grim situation of youth unemployment
clearly depicts that there is a mismatch between job requirements and the qualifications of
students. Hence, graduates should be encouraged to opt for entrepreneurship which will
decrease youth unemployment and provide opportunities to others as well. Likewise, in spite

of its global recognition, countries like Pakistan did not pay due importance to

entrepreneurship (Zreen et al., 2019). This is due to the absence of attention paid to
entrepreneurship by governments and policymakers. Still, Pakistan is endeavoring to enhance
the economic growth and boost new ventures. Global entrepreneurship index was noted 15.64
indexes in 2018 and among 135 countries, Pakistan was placed in 118" rank which is not a
good sign if we compare with the USA which is at first place of the list with index 83.61

indexes (Anjum et al., 2019).

Till now, large body of scientific work is available which explains the importance of

entrepreneurship for the economic growth and development (Coulibaly et al., 2018), but there

is a need to pay greater attention to the entrepreneurial intentions and key precursors of
entrepreneurial intentions as there is a paucity of research on the predictor of entrepreneurial

intentions among the students. Most of the scholarly work in Pakistan has explored the



influence of entrepreneurial motivation on the entrepreneurial intentions and entrepreneurial

behavior (Alam et al., 2019), investigated the role of self-efficacy, perceived desirability on

the entrepreneurial intentions of students (Soomro et al., 2020) and influence of social capital

on the entrepreneurial intentions (Raoof et al., 2019).

In compliance with this, there is greater need of research on the social and
psychological factors as key antecedents in developing entrepreneurial intentions among
students in rural setting. This will help understand and highlight the psychological aspects of
individuals who want to embark on nascent start-ups and to explore the role of social capital
and psychological capital (including the facets confidence, hope, optimism and resilience) in
the formation of intentions among students in rural settings will be the principal focus of this
thesis. In short, there is a need to study the social and psychological aspects of residents of
rural setting to get better insight of the precursors of entrepreneurial intentions so, a
composite study which should include socio-cognitive aspects is needed to help and

understand the key antecedents of entrepreneurial intentions.

1.2 Research Gap

There is dearth of evidence which focus on the synergy of social capital,
psychological capital and entrepreneurial intentions of university students of rural areas.
Hence, there is a gap in scientific literature regarding combined study regarding the
relationship of social and psychological capital and entrepreneurial intentions in the context

of rural areas of Pakistan (Gilgit-Baltistan) and this study will endeavor to fill this gap.

1.3 Problem Statement
Lately, phenomena of entrepreneurship drew much attention regardless of lack of
provision of due importance to entrepreneurship by countries like Pakistan (Zreen et al.,

2019). Still scholars have worked in the domain of social capital and entrepreneurial



intentions in Pakistan (Raoof et al., 2019) but there is a dire need of composite study in the
rural areas of Pakistan which should incorporate the sociocognitive ( social and psychological
capital) and entrepreneurial intentions of potential entrepreneurs. There is dearth of evidence
which focus on the synergy of social capital, psychological capital and entrepreneurial
intentions of university students of rural areas. Hence, there is a gap in scientific literature
regarding combined study of social and psychological capital and entrepreneurial intentions
in the context of rural areas of Pakistan (Gilgit-Baltistan) and this study will endeavor to fill

this gap.

1.4 Research Objectives
1. To analyze the social and psychological factors that influence the entrepreneurial
intentions of university students of rural areas.
2. To examine the role played by social capital in shaping the entrepreneurial intentions
of University students of rural area.
3. To examine the mediating role of various facets of psychological capital ( Hope,
confidence, resilience and self-efficacy) on social capital and entrepreneurial

intentions among university students of rural area.

1.5 Research Questions

1. How entrepreneurial intentions among the university students of rural areas can be
lifted by incorporating the psychological capital and social capital.
2. Does psychological capital play a mediating role in the relationship between social

capital and entrepreneurial intentions.

1.6 Significance of the Study
Gilgit-Baltistan being the transit of mega project CPEC, can harness benefits through
several business and employment opportunities. Flow of tourism in general, and CPEC in

6



particular, have manifold influences on the young population of Gilgit-Baltistan. In such
conditions, it is of the essence to comprehend the salience of social capital, psychological
capital and entrepreneurial intentions of potential entrepreneurs of the region. To this end,
this study will assist those who aim at boosting entrepreneurship via the lens of social and
psychological factors which are antecedents of entrepreneurial intentions through providing
empirical literature. Moreover, this study will lay a roadmap in front of policymakers and
development practitioners to develop a mechanism to implement psychological capital and
social capital to enhance the entrepreneurial intentions. Additionally, there is a pressing need
to encourage entrepreneurship education and innovative ideas in the educational institutions
of the region. In sum, this study will make contribution to existing body of scientific work by
highlighting the synergy of social capital, psychological capital and entrepreneurial intentions

of students of rural areas.

1.7 Social Capital

Social capital is defined as the traits of societal organization, like trust, norms and
connections or networks, that can boost smooth working of society by assisting coordinated
actions (Putnam, 1993, as cited in Robison, 2002). So the specific aspects societal
organizations are; trust, civic engagement and networks and norms of reciprocity which boost
the efficiency of society. Social capital speaks about ability of a person to draw benefits from

the memberships, networks, social structures (Davidsson & Honig, 2003). Another

comprehensive definition presented by Inkpen and Tsang (2005) explain that social capital is

an asset derived from web of various valuable relationships owned by a person or
organization. So, in our case, social capital is taken as an independent variable or a predictor

whose affect will be tested on the dependent variable.



1.8 Psychological Capital
Psychological capital refers to individuals mental state, who displays positive

behavior and exhibits increased level of job performance (Costa & Neves, 2017). Luthans et

al. (2004) describe psychological capital by stating that psychological capital comprises of
“who you are” rather than what you know or who you know. The concept of psychological
capital is step ahead of social and human capital and to be very specific, there are four facets
of psychological capital; hope, confidence, resilience and optimism. Authors have explained
confidence as a cognitive resource which shows individual convictions about ones potential,
hope as a motivational cognitive asset, optimism as one’s explanatory way of good
happenings and bad happenings and resilience as a tendency to bounce back from a worse
happening. So, in our study, psychological capital is taken as a mediator which mediates the

relationship between social capital and entrepreneurial intention.

1.9 Entrepreneurial Intention

Entrepreneurial intention is considered as an active or vigilant condition of mind that
forces individual attention and expertise towards planned entrepreneurial action (Do &
Dadvari, 2017). Intentions are planned behavior that focuses on behavior of beginning a new
business, entrepreneurial intentions also consider the overall vision of founder of any
growing organization (Krueger Jr et al., 2000). Hence, it can be stated that intention is a state
of mind which draws person’s attention towards any action and entrepreneurial intention is a
state of mind which draws attention towards entrepreneurial action. Entrepreneurial intention
is our dependent variable and the impact of social capital and mediator will be yet to

discover.



CHAPTER 2

LITERATURE REVIEW

Nowadays, researchers pay considerable attention to the role of social perspective and
entrepreneurial behavior in the uplift of global economy. Nevertheless, there is a need of
research as there is dearth of research on the social perspective and entrepreneurial intentions
in the domain of economics and business studies (Lifidn & Santos, 2007). Equally important
is psychological context for the entrepreneurship performance of entrepreneurs.
Psychological capital is a resource which provides entrepreneurs with the feelings of
invulnerability to various problems or risks hence, for the improvement of entrepreneurs,

psychological context of individual is necessary (Yousaf et al., 2015).

2.1 Theory

The significance of role of intentions was examined by Ajzen and it is very helpful to
mention the theory of planned behavior in the development of entrepreneurial intentions.
(Ajzen, 2005) shed light on the importance of intentions and argues that an individual
develops intention to get involved in certain behavior, this intention is converted into action
at a proper time and opportunity supposing the fact that behavior is voluntarily controlled,
hence, the attempt made will produce a required act. Moreover, Ajzen (1991) points out that
intentions affect behavior because they gain the motivational factors which indicate the
willingness of individual to perform or try. So, stronger performance can be seen as a result

of stronger intention to involve in any behavior.

According to the theory of planned behavior, intentions of an individual derive
motivational element of a behavior and rely on three aspects: Attitude, subjective norms and

behavioral control beliefs (Ajzen, 1991). When a person perceives that to what extent he/she

9



would be a successful entrepreneur or his/her thinking about performing a specific behavior
is perceived behavioral control, this aspect is related to one of psychological capitals
component self-efficacy. This component of the theory also states that the results of decisions
are influenced by person’s own behavior rather than outside elements. Subjective norms is
represented by the social pressure on an individual to perform a specific behavior, hence it
comes from outside contrary to perceived behavioral control which stress on the person’s
own behavior. Last element is attitude which shows that to what extent a person makes an
appraisal or evaluation of behavior; it is evident that person’s evaluation or appraisal to
become an entrepreneur influences the intentions. So, this study takes theoretical base from

the theory of planned behavior to fully understand the antecedents of entrepreneurship.

According to the theory of planned behavior, intentions depend on three components;
attitude, subjective norms and behavioral control beliefs. This study partially used the theory
and relies on the behavioral control (which is same as psychological capital) as a mediator
between social capital and entrepreneurial intentions of university students. The reason this
study focuses on the behavioral control is that, as this study intends to find a mediating role
of psychological capital so the relation of behavioral control with intentions was relevant to
this study. Hence, getting underpinning from the theory, this study introduces the

psychological factors in the relationship between social capital and entrepreneurial intentions.

2.2 Theory of Planned Behavior and Entrepreneurial Intentions

To understand a more clear image of entrepreneurial intentions, previous researches
use either Shapero’s Model of Entrepreneurial Event (Shapero & Sokol, 1982) or Theory of
Planned Behavior (Ajzen, 1991). (Shapero & Sokol, 1982) model is better if one intends to
do research specifically on entrepreneurship as this model relies on the premise that

intentions are obtained from desirability and feasibility and tendency to act on opportunities.

10



Meanwhile, Theory of Planned behavior inculcates psychological factors and this model

could be applied in other fields as well.

Furthermore, this theory proposes some other elements like, evaluation of educational
experience, business environment and support knowledge are vital in getting insight about
entrepreneurial intentions. These factors may impact the intentions of people either directly
or indirectly by affecting the behavioral control, social norms and attitude. Hence it is vital to
have a meaningful insight about the above mentioned elements which could contribute to the
literature by exploring more elements of Theory of Planned Behavior. Basu and Virick
(2008) investigate that entrepreneurial attitude is being positively influenced by the
educational support, which ultimately positively influences the entrepreneurial intentions of
students. Studies have also explored that if students acquire knowledge about important
mechanisms, there are greater odds of becoming entrepreneurs (Sieger et al., 2011). In
addition, a study by (Turker & Selcuk, 2009) suggests that entrepreneurial intentions of
people are also influenced by the structural supports. This study points out that if institutions
and universities facilitate students in provision of entrepreneurial knowledge and
encouragement to make entrepreneurship a career, the odds of opting for entrepreneurial
career could enhance. Hence, apart from financial capabilities and family background, it is
necessary for a person to pay due consideration to the entrepreneurial knowledge and

educational support which may influence the entrepreneurial intentions.

Kautonen et al. (2013) highlight the significance of theory of planned behavior (TPB)
in the study of overall economic behavior, like entrepreneurship, and their findings unfolded
that the intentions are important antecedents for a person to get involved in entrepreneurial
behavior. Souitaris et al. (2007) made an effort to make contributions to theory of planned
behavior and pointed out that entrepreneurship education boosts the intentions to set up a new

business. Making it clear the importance of entrepreneurial intentions for the start of

11



business. Yang (2013) conducts a study to test the validity of theory of planned behavior and
unearthed the findings which state that theory of planned behavior can be used to forecast

entrepreneurial intention among the students in China.

Theory of planned behavior has been used in the research, entrepreneurial research in
particular, by various scholars (Lifidn & Chen, 2009; Lortie & Castogiovanni, 2015). So
shedding light on the importance of entrepreneurial intentions is imperative to know about
the overall perception of people to start their business and it could be handy in proposing the

policy makers to focus on the factors which affect the entrepreneurial intentions of students.

2.3 Social Capital and Entrepreneurial Intentions

The notion that intentions are partially developed as a result of social and human
capital has manifold implications for the potential as well as actually existing entrepreneurs
(Hindle et al., 2009). Authors further restated that for the individuals who are searching for
entrepreneurial opportunities, social and human capitals were deemed as important factors.
Personal abilities are not only elements which assure the success of any person, to enhance
the chances of success, entrepreneurs need to involve in team work and engage with other

groups as well (Pedraja R & Rodriguez P, 2004).

Social capital speaks about ability of a person to draw benefits from the memberships,
networks, social structures (Davidsson & Honig, 2003). The sum of social capital that an
individual or entrepreneurs are successful in accumulating largely relies on an individual’s
social ability. In line with this, it is significant for an entrepreneur to make a great first
impression, understand others precisely, adjust to several social conditions and be inspiring
(Baron & Markman, 2000). So it is clear that if a person is weak at human capital or physical
capital, he/she can compensate this deficiency with a great and impressive social capital.

Likewise, there are various other benefits of social capital which comprise of exposure to

12



ample opportunities available to the individual, which would not be available to people with
limited social networks (Piazza-Georgi, 2002). Social capital has ample benefits which could
be harnessed from other people and hence, engagement with people in the networks also

provides emotional support.

Changes in relationship develop social capital which relies on elements like
trustworthiness and social conditions (Coleman, 1988). He highlighted the importance of
social capital by asserting that social capital is equally assisting productivity as physical
capital and human capital do. Putnam (1995) describes that social capital mentions about
attributes of social settings namely trust, norms and networks which develop cooperation,
teamwork and coordination for overall benefits. Social capital can be a suitable alternative for
fraternity in present day and it will be redundant in the domain of political debate in twentieth

century (NEWTON, 1997).

Through the means of its various components, social capital influence people for
interchange of knowledge and involvement in knowing process hence, it develops intellectual
capital (Nahapiet & Ghoshal, 1998). Social capital is an asset which is implanted in social
structure and social capital include resources implanted in social structure, availability of this
social asset at individual level and usage of this resource by people (Lin, 2017).
Entrepreneurial managers who hold greater contact networks can produce value beyond
human capital, Burt (2004) asserts that these managers can handle information with great
efficacy as compare to bureaucratic control hence, entrepreneurial managers can propose

solutions easily.

Inkpen and Tsang (2005) explain that social capital is an asset derived from web of
various valuable relationships owned by a person or organization, authors elaborated the

private as well as public context of social capital.

13



Intentions are planned behavior that focuses on behavior of beginning a new business,
entrepreneurial intentions also consider the overall vision of founder of any growing
organization (Krueger Jr et al., 2000). Entrepreneurial intention is considered as an active or
vigilant condition of mind that forces individual attention and expertise towards planned
entrepreneurial action (Do & Dadvari, 2017). In the study, (Schlaegel & Koenig, 2014)
endeavor to integrate the two theories on human intentions by employing meta-analysis of
entrepreneurial intentions of 98 studies that included 114000 participants and unfolded that
relying only on the two main theories which described intention is not adequate, more
insightful research is required to completely comprehend how intentions could be converted
into actions. There is a growing body of written work which proposes that entrepreneurial

action are developed as a result of entrepreneurial intention (Zhang et al., 2014).

Meanwhile, a study by Bogatyreva et al. (2019) throws light on the role of cultural
context in the conversion of entrepreneurial intentions into the actual entrepreneurial action
and asserts that the transformation of entrepreneurial intentions into entrepreneurial action is
dependent on cultural context. By adopting sample of 364 students in china whose major was
sports, Hu and Ye (2017) came to the findings that entrepreneurial intentions are well
predicted by entrepreneurial self-efficacy and entrepreneurial alertness, which in turn develop
the entrepreneurial behavior among students. Similarly, Fini et al. (2012) categorize the
antecedents of entrepreneurial intentions and pointed out that individual characteristics,
cognitive traits, personal expertise, prior knowledge and demographics are the antecedents of
entrepreneurial intentions. Authors also considered that organizational factors and influence
from surroundings are also precursors of entrepreneurial intentions. Zampetakis et al. (2011)
try to find out the relationship among creativity and entrepreneurial intentions and came up
with the findings from survey of 180 business students that showed the more people consider

themselves to be more creative, the higher they possess entrepreneurial intentions.
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Sedeh et al. (2020) put their efforts to find relationship among national social capital,
entrepreneurial ability and entrepreneurial intentions and based their study on theory of
planned behavior. Their findings reveal that social capital boosts the impact of
entrepreneurial ability on entrepreneurial intentions to embark on new ventures. To be
precise, the study unfolds that civic engagement and memberships in organizations etc
strengthen the impact of entrepreneurial ability on entrepreneurial intentions. It can be
inferred from the above study that social capital has a positive influence on entrepreneurial

intentions of people.

Human resource and knowledge resource are considered as key factors for economic
growth and innovation (Kai et al., 2009). But the condition where above mentioned resources
are accessible, the major factor for developing nascent business, generation of innovation for
new ventures and encouraging competitive advantage is social capital (Fabova & Janakova,
2015). Therefore, Social capital is considered as a reinforcement agent that emboldens the

trust and expectations.

Other studies in the field of social capital and entrepreneurial intentions draw our
focus. A study by Campopiano et al. (2016) on the family social capital and motives related
to environment tries to address the role of social capital on the intensity of engagement in the
entrepreneurial process and new businesses. This study is unique because it provides new
information about the idea of support by family through the lens of bridging and bonding
social capital, entrepreneurial activity and the role of environmental motives is deemed as a
principal contribution of this paper. Moreover, findings of the study suggest that among other
factors, family is one of the main institutions to foster entrepreneurship via making accessible
the bonding and bridging social capital and results also suggest that entrepreneurship is

important value to effectively contribute to pursue responsible environmental processes.
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Another comprehensive study by Vukovi¢ et al. (2017) explores the role of bridging
and bonding social capital on the entrepreneurial intentions by employing a structural
equation modeling. Findings of the study mark that both the components of social capital
(bridging and bonding social capital) determine entrepreneurial intention. Those who have
less bonding social capital could compensate by having stronger bridging social capital.
Authors also argue that in the achievement of self-employment, bridging social capital plays
a key role among young people and also put forward their suggestion to boost the

effectiveness of entrepreneurial education.

Throwing light on trust and entrepreneurial process, Shi et al. (2015) provide
empirical evidence to know about trust as a social capital and its impact on entrepreneurial
activity. Findings of the study figure out a positive association between the entrepreneurial
activity and trust, findings also suggest that there is a positive association between

competence trust and greater openness in sourcing entrepreneurial opportunities.

Employing theory of planned behavior and using sample of six hundred graduates
from turkey and Pakistan, Buttar (2015) explores the part played by sociocognitive factors in
the development of entrepreneurial intentions among students. Findings of the study unfold
that entrepreneurial intentions of students are being influenced by social capital via cognitive
factors. The study is as major contribution to the literature as it finds the linkages between

social capital, cognitive factors and entrepreneurial intentions.

Aside from social aspects which determine entrepreneurial intentions of university
students, there is a strong need to explore cultural aspects among university students which
determine their entrepreneurial intentions. Studies have spotlighted the cultural aspects
among the students which influence their entrepreneurial intentions. Shiri et al. (2017) used

theory of planned behavior to sort out the cultural aspects and extend the theory by
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incorporating the cultural valuation of entrepreneurship. The findings show that social
valuation is important to get greater knowledge about entrepreneurial intentions of
agricultural students. This is an important and pertinent study as it ingrains the cultural values
in the theory of planned behavior. These cultural elements are close environment of
individual and larger sociocultural aspects which influence the career choices and make the
notion concrete that intentions to become entrepreneur could be received from the culture and
society, or in other words, it is indispensable to study the cultural values to get knowledge
about the entrepreneurial intentions of university students. This study also has policy
implications for Pakistan’s perspective as we are also agricultural and developing country and
there is a pressing need to explore such cultural and social values to understand the

precedents of entrepreneurial intentions of university students.

The relationship between social capital and entrepreneurial intentions has been
studied in past and among them, study of (Lifidan & Santos, 2007) is valuable. Linan and
Santos find out that social capital influences the entrepreneurial intentions of individual and
also appeal future researchers to draw their focus towards more research in this field by
incorporating the drivers of trust and confidence. Chia and Liang (2016) conducted a study to
find relationship between social capital and entrepreneurial intentions. For this, authors
administered a survey in Taiwan and examined 213 subjects and came to the result that both
types of social capital (bridging and bonding social capital) had a remarkable impact on the
entrepreneurial intentions of students. Gelaidan and Abdullateef (2017) tried to empirically
analyze the interconnection of relational support and academic support and entrepreneurial
intentions of university students and deduced that both relational support and academic

support can affect the entrepreneurial intentions among university students.

The attributes of local community are vital for development of new ventures, hence

there is significant role of regional social capital in the enhancement of entrepreneurship as
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the findings of Weiss et al. (2019) reveal that there is a dire need to develop regional social
capital through development of cultural diversity, associational activities and enhancement of
social trust. Ali and Yousuf (2019) probe the impact of community social capital on the
entrepreneurial intentions of a specific community in Gilgit-Baltistan by taking a sample of
325 participants and reached the results that entrepreneurial intentions of individuals are
positively influenced by the social capital. Authors were of the view that the developing
entrepreneurial intentions in the rural areas will enhance their perceptions of starting new

businesses and can play their part in family livelihood.

H1: Social capital has a positive influence on the entrepreneurial intentions of

students of Gilgit-Baltistan.

2.4 Psychological Capital and Entrepreneurial Intentions.

Individual do not develop intentions only on the basis of the belief that they can
become entrepreneurs, but psychologically they discover the concept of becoming an
entrepreneur (Fuller et al., 2018). Put it simply, the idea of psychological capital or cognitive
factors are important in developing entrepreneurial intentions. This study draws attention
towards the argument that in the entrepreneurial intentions and venture creation, role of
cognitions, personality and self-efficacy is indispensable. Psychological capital refers to
individuals mental state, who displays positive behavior and exhibits increased level of job

performance (Costa & Neves, 2017).

Luthans et al. (2004) describe psychological capital by stating that psychological
capital comprises of “who you are” rather than what you know or who you know. The
concept of psychological capital is step ahead of social and human capital and to be very
specific, there are four facets of psychological capital; hope, confidence, resilience and

optimism. Authors have explained confidence as a cognitive resource which shows individual
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convictions about ones potential, hope as a motivational cognitive asset, optimism as one’s
explanatory way of good happenings and bad happenings and resilience as a tendency to

bounce back from a worse happening.

Hope is considered as a human capability that assists not to be disappointed and keep
going forward with goals in mind and reduce unbearable conception of future (Bailey &
Snyder, 2007). Hope is also considered as a motivational agent that is achieved from thinking
about successful and sense of meeting goals. Hence, people having higher hope are
individuals who are having higher motivational to start an initiative or a task. People who
look forward or anticipate for good things are considered optimists (Carver & Scheier, 2002).
In reality, optimist always weighs what he/she can get and what he/she cannot get in life and
optimism is related to the evaluation of possible achievable and unachievable results by an
individual. Hence, optimists attribute all favorable happening as an internal events and

unfavorable as external events which are not permanent.

Researchers explain the concept self-efficacy (efficacy), proposing the implications of
self-efficacy for the organizational working environment, as “one’s conviction (or
confidence) about his or her abilities to mobilize the motivation, cognitive resources, and
courses of action needed to successfully execute a specific task within a given context”
(Luthans et al., 2007). Hence, it is clear that self-efficacy is individual’s confidence which
he/she places in his/her abilities which finally mobilize his/her motivation. It is important to
explore the influence of self-efficacy on performance of individual in an organizational
environment. Individual’s ability to revert back to an initial position from an adverse
condition is known as resilience (Waller, 2001). So in simple words resilience is an ability or
attribute of an individual to adapt to initial condition from an adversity or failure instead of
living through the trauma. Hence, resilience is a mental state which is achieved and becomes

stronger through individual interactions with other people in the society.
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Travis and Freeman (2017) employed a self regulation perspective to sort out the
undiscovered link between the self-efficacy and entrepreneurial intentions. Authors suggest
that both proactive personality and self-efficacy interconnect to forecast a peculiar change in
entrepreneurial intentions. Contreras et al. (2017) made an effort to find out how
entrepreneurial intentions are related to the business students’ psychological capital. To this
end, authors used scales of four facets of psychological capital which are; hope, resilience,
optimism and self-efficacy. According to the findings, there was a positive relation between

all the facets of psychological capital and entrepreneurial intentions.

Baluku et al. (2016) highlighted the significance of all four facets of psychological
capital in the entrepreneurial success of small level enterprises and inferred that all the facets

of psychological capital are imperative for the success of small scale enterprises.

Ephrem et al. (2019) added to the existing scientific literature by exploring that
entrepreneurial intentions are positively influenced by psychological capital. The study also
disclosed that there is positive impact of perceived social norm on entrepreneurial intentions
of final year students. Another empirical study done by Ghani et al. (2013) on the university
students in Tehran showed that psychological capital comprising of its four facets; hope,
resilience, optimism and efficacy, investigated that psychological capital has a significantly
positive impact on entrepreneurial intentions of university students in Tehran. Similarly, Jin
(2017) trying to sort out the influence of psychological capital on the entrepreneurial
intentions of nascent start-ups and also its impact on the start-up performance, disclosed
findings that entrepreneurial intentions of nascent start-ups was positively influenced by the

three components ( hope, resilience and self-efficacy) of psychological capital.

Similar to social and human capital, psychological capital is also associated with the

development, well-being and accomplishments of a person. Because all the capitals have their
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peculiar contributions and attributes toward enhancing the well-being of a person as well as a
society. Motivational factor, which is a mental state of a person, is a psychological capital
and this motivational factor affects the decision making of an individual to become an
entrepreneur (Williams & Williams, 2014). Hence, it is evident from the literature that there
is a principal role of psychological capital in the development of new entrepreneurs and
underdeveloped countries need to pay more heed to this aspect to reduce unemployment by
opening more windows of opportunities to aspiring entrepreneurs. Other studies came up
with the results which state that entrepreneurship is influenced by the social context, and
social environment plays a key role in the development of various strategies (Borges et al.,
2016). Hence, without the confluence of social capital and psychological capital, we cannot
understand the antecedents of entrepreneurial intentions and achieve larger objectives of
development. Or in other words, the authors put their efforts to sort out the association
between the environment and the development of entrepreneurship. So it is crucial to study
the social context and environmental factors to fully understand the predictors of
entrepreneurship or in other words social and psychological capital are equally necessary for

the development of entrepreneurship.

Exploring the role of social capital, psychological capital and entrepreneurial
outcomes among the migrants, Ma et al. (2018) disclose that psychological capital plays a
greater role than social capital. The authors reveal that psychological capital shows greater
significant positive influence than social capital on entrepreneurial environment of migrants.
Moreover, the findings of the study also suggest that psychological capital imparts more
significantly on the identification of entrepreneurial opportunity of the migrants than social
capital. Hence, the discussion above suggests that psychological capital, if not greater than

social capital, equally contributes in the field of entrepreneurship.
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A study by Ip et al. (2017) strives to find out the antecedents of entrepreneurial
intentions and sort out that empathy, self-efficacy and perceived social support have linkage
with the entrepreneurial intentions. Authors also emphasized on the need of social
entrepreneurship and research on the social entrepreneurship in Asian countries to understand
the comprehensive picture of this topic. Meanwhile a study by Popescu et al. (2016)
investigates the influence of psycho-behavioral traits on entrepreneurial intentions of
university students in Romania and categorized creativity, risk taking capabilities and locus
of control as the psycho-behavioral traits. Author came up with the findings which disclose
that these traits contribute towards the entrepreneurial intentions. So, from the above studies
it is obvious that psychological capital and psycho-behavioral traits are essential to examine

or determine the entrepreneurial intentions of university students.

A study conducted by Oyugi (2015) to find mediating role of self-efficacy on the
relation between entrepreneurial intentions and education of university students came up with
the findings which cemented the notion that there is a mediating role of self-efficacy, which
is a tenet of psychological capital. Findings of the study disclosed that there is a significant
association between entrepreneurial intentions and education and self-efficacy plays a role of
mediator. The study explores the fact that importance of entrepreneurial education is
paramount for the development of entrepreneurial intentions and self-efficacy, and
entrepreneurial educations should be made compulsory in institutions through introducing
entrepreneurial courses. On one hand, it will make students sufficient to become job creators
and on the other hand, it will reduce unemployment through job creation. Hence, apart from
investigating a part played by self-efficacy as a partial mediator, this study has tremendous

policy implications for the academia and policy makers.

Explaining the role of self-efficacy and personal resources and the influence of these

on entrepreneurial intentions among university students in West Africa, Atitsogbe et al.
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(2019) bring forward some interesting information. Findings of the study affirm that there is
an association between self-efficacy and entrepreneurial intentions of students and suggest
that entrepreneurial intentions need to be studies with different context, as it could be more
context-dependent. Similarly, another pertinent study conducted by Bux and Honglin (2015)
highlights the importance of psychological aspects of students on their entrepreneurial
intentions. Psychological factors comprise of self-confidence, tendency to risk taking,
tolerance to ambiguity and need for achievement, which show a significant influence on
students’ entrepreneurial intentions. No significant difference was noticed between business
students and agriculture students and male and female students regarding their
entrepreneurial intentions to become entrepreneurs. So this study may be a guidance which
shows that both male and female could display entrepreneurial intentions to become

entrepreneurs, and highlights that entrepreneurship is not dependent on gender.

Zhao et al. (2020) came up with some surprising findings in their study on
entrepreneurial intentions and psychological capital of students which state that there is
indirect influence of psychological capital on students’ entrepreneurial intentions through the
mediating role of social, human and financial capital. They were of the view that traditional
capital directly influences the entrepreneurial intentions of university students in china, while

psychological capital does not directly influence the entrepreneurial intentions.

More recently, Yalap et al. (2020) highlighted the influence of both communication
skills and psychological capital of students on the development of entrepreneurial intentions
in Turkey. To this end, authors garnered data from 369 undergraduate students of public
universities and state that self-efficacy (one of the facets of psychological capital) and
communication skills positively impact entrepreneurial intentions of undergraduate students.
A similar research was conducted by Sebora and Tantiukoskula (2011) to throw light on the

entrepreneurial intentions of college going students and the results showed notable
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relationship between students’ entrepreneurial intentions and their psychological capital. In
addition, the findings also unfolded that male students reported higher level of
entrepreneurial intentions than female students and opting for an entrepreneurship subject
emboldens entrepreneurial intentions of student to become entrepreneur. Jianglin et al. (2013)
undertook a research to investigate the social and psychological factors and their relationship
with entrepreneurial intentions. authors noted two important points, firstly, authors argue that
in long-run, entrepreneurial intentions are positively impacted by psychological capital while

in short-run, entrepreneurial intentions were adversely influenced by psychological capital.

An extensive study was carried out by Bullough et al. (2014) to investigate the
influence of resilience and self-efficacy on the entrepreneurial intentions of people in adverse
environment like war. Findings of the research unveiled some interesting points which state
that nonetheless under the situation of war, if individual are resilient and have self-efficacy,
they develop entrepreneurial intentions to embark on new businesses and perceived danger
was seen to be unrelated with the entrepreneurial intentions. Bullough and Renko (2013) also
spotlighted the role of resilience in entrepreneurs amid challenging times. By employing
multiple regression analyses to check the linkage, authors pointed out that in both
Afghanistan and USA, resilience and self-efficacy are precursors of entrepreneurial intentions

to start a new business.

H2: Psychological capital has a positive influence on the entrepreneurial intentions of

students of Gilgit-Baltistan.

2.5 Social Capital and Entrepreneurial Intentions: Mediating Role of Psychological

Capital
Most of the researches undertaken previously pay attention to positive influence of

social capital on entrepreneurial intentions (Chia & Liang, 2016; Lifidn & Santos, 2007),
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psychological capital and entrepreneurial intentions (Jin, 2017; Yalap et al